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Environmental Communication
 TMD attaches great importance in environmental communication with our stakeholders, and we 
promote that our individual manufacturing sites develop their own activities.
 The “Environmental Management” section in our website contains our “ECO Management Policy,” 
our “ECO Management Promotion System,” our “Top Declaration on Environmentally Controlled 
Substances,” our “ISO 14001 Certification Map,” and our “Voluntary Environmental Plan (Green Plan 
TM2012).” PDF files of our “Environmental Report” and “Green Procurement Guidelines” are available 
for download.

Ishikawa Works
 At Ishikawa Works, we have conducted various environmental communication activities and other 
community-based activities on an ongoing basis. One of these is the “Kawakita Cleanup Campaign.” 
In this activity, workers and their families as well as other partnership companies volunteer to help 
clean up the entire area around the main arterial roads of Kawakita Town.

Site-Specific Approach

Kawakita Junior High School
“Acceptance of Career Studies and Workplace 
Experience Students” (6 second grade students)

August 22-24, 2007

We also accepted work experience students 
from the local junior high school. As well as 
touring the manufacturing departments, for their 
three days during the summer vacation, 

students made daily checks of the effluent 
treatment facilities, and they took readings of 
gauges in the central monitoring room and 
verified the values. In their reports, some 
students wrote about how, rather than just 
listening and watching, by learning through 
actual hands-on experiences, they were able to 
relate to and deepen their understanding of 
TMD’s initiatives for environmental conservation.

Coexistence
with the community
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TFPD Corporation
 At TFPD Corporation, we actively participate in a variety of social contribution activities, as a global 
enterprise, as a good corporate citizen, and as a member of the Toshiba Group.

 As a global enterprise, we will continue our production activities at TFPD that contribute to 
communities and to society, while maintaining good communication with local people. 

Neighborhood Clean-Up Campaign

As a sign of support for the cause of the Himeji 
City Beautification Campaign Council and the 
Himeji City Beautification Affairs Section, we 
systematically clean up around the factory. In 
FY2007, we cleaned up every month, and a total 
of 368 people participated.

Support for
the Himeji Environment Festival 2007

September 22-23, 2007

As a member of the Toshiba Group, the Toshiba 
Himeji Works supported and participated in the 
Festival. We presented the Toshiba Group’s 
activities for the reduction of environmental burden 
using panel displays, and we promoted our every-
day environmental preservation activities.

Factory Tours for
Neighborhood Elementary School Students

As part of our community communication approach, 
we held a factory tour for fifth grade students from 
Yobe Elementary School. By participating in the 
factory tour, the children were able to learn about 
“how liquid crystal panels work” and about the 
“importance of water resources.”

E d i t o r ’ s  N o t e
This is the fifth issue of our Environmental Report.
In electrical and electronic equipment manufacturing, the liquid 
crystal business consumes as much energy as semiconductor 
manufacturing. In recognition of this social responsibility, TMD 
regards environmental approach as one of our most important 
management issues.
In terms of our business activities, even in the process of 
business expansion, we must constantly consider and realize 
countermeasures against global warming, the reduction of 
waste generation, the reduction of landfill waste, “zero waste 
emissions,” and reduced emissions of specified chemical 
substances. Under our company-wide “ECO Management 
Policy,” we will continue to work systematically toward 
betterment at each of our places of business. 
In terms of our products, with regard to low power consumption, 

Koichiro Atsumi, Chief Environmental Planning & Promotion Officer
(edited by) Environmental Planning & Promotion Division

Toshiba Matsushita Display Technology Co., Ltd.

designing environmentally conscious products, and compliance 
with chemical substance regulations, we will establish, manage 
and implement a system with a focus on “product assessment” 
and “green procurement throughout supply chains” at the 
design stage.
As described in this report, we will continue to remedy any 
insufficiencies and future issues. Also, as a “liquid crystal and 
organic EL display device manufacturer,” we will provide our 
customers with products of superior “environmental quality,” and 
we will contribute to society with an advanced ECO 
management under the slogan of “Presenting Dream Displays 
for the Future.”


